
Town Of Hempstead Chamber Of Commerce, Inc. 
www.tohcoc.com


Email: townofhempsteadchamber@gmail.com

Tel# 516-384-6416


Happy New Year! 

Although No One Can Go Back And Make A Brand New Start,  

Anyone Can Start From Now And Make A Brand New Ending. 
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A note from the President 

Thankful to see another year with many local businesses making it halfway through the 
storm. There is still a ways to go. This Chamber will continue to work behind the 
scenes and NOT put anyone’s life in danger by holding any in-person events and/or 
meetings until health & government officials declares it officially safe to do so.  
Holding an event at this time that results in 1 or more person(s) becoming infected is a 
risk not worth taking. We value your safety.

COVID-19 Vaccinations have begun while at the same time cases continue to increase. 
Protect yourself and others by wearing your mask and any other protective equipment 
according to www.cdc.gov guidelines. 

In the meantime please patronize businesses of all sizes. Small, Medium and/or Large 
Businesses are extremely important to our AMERICAN economy because businesses 
provide goods, services and especially JOBS. They are even more valuable in local 
communities!  They are the STORES that DONATE to local non profit organizations, 
schools, sports teams and more. Remember LOCAL in your neighborhood, before 
ordering online from out of country companies. Buy Local, Buy American.

Sincerely,
Mechaele Wright-Hodges, President

Role of Businesses and Employers in Responding to COVID-19, CDC - www.cdc.gov 

As an employer, if your business operations were interrupted, resuming normal or phased 
activities presents an opportunity to update your COVID-19 preparedness, response, and 
control plans. All employers should implement and update as necessary a plan that:

* Is specific to your workplace,


* Identifies all areas and job tasks with potential exposures to SARS-CoV-2, and


http://www.cdc.gov
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* Includes control measures to eliminate or reduce such exposures.

Talk with your employees about planned changes and seek their input. Additionally, 
collaborate with employees and unions to effectively communicate important COVID-19 
information.


Maintain a healthy work environment 
Since COVID-19 may be spread by those with no symptoms, businesses and employers 
should evaluate and institute controls according to the hierarchy of controls to protect their 
employees and members of the general public.

Consider improving the engineering controls using the building ventilation system. This 
may include some or all of the following considerations:

• Increase outdoor air ventilation, using caution in highly polluted areas.

• When weather conditions allow, increase fresh outdoor air by opening windows and 

doors. Do not open windows and doors if doing so poses a safety or health risk (e.g., 
risk of falling, triggering asthma symptoms) to occupants in the building.


• Use fans to increase the effectiveness of open windows. To safely achieve this, fan 
placement is important and will vary based on room configuration. Avoid placing fans in 
a way that could potentially cause contaminated air to flow directly from one person 
over another. One helpful strategy is to use a window fan, placed safely and securely in 
a window, to exhaust room air to the outdoors. This will help draw fresh air into room 
via other open windows and doors without generating strong room air currents.


• Decrease occupancy in areas where outdoor ventilation cannot be increased.

• Ensure ventilation systems operate properly and provide acceptable indoor air quality 

for the current occupancy level for each space.

• Increase airflow to occupied spaces when possible.

• Turn off any demand-controlled ventilation (DCV) controls that reduce air supply based 

on occupancy or temperature during occupied hours. In homes and buildings where the 
HVAC fan operation can be controlled at the thermostat, set the fan to the “on” position 
instead of “auto,” which will operate the fan continuously, even when heating or air-
conditioning is not required.


• Open outdoor air dampers beyond minimum settings to reduce or eliminate HVAC air 
recirculation. In mild weather, this will not affect thermal comfort or humidity. However, 
this may be difficult to do in cold, hot, or humid weather.


• Improve central air filtration:




• Increase air filtration external icon 
to as high as possible without significantly reducing design airflow.


• Inspect filter housing and racks to ensure appropriate filter fit and check for ways 
to minimize filter bypass.


• Check filters to ensure they are within their service life and appropriately installed.

• Ensure restroom exhaust fans are functional and operating at full capacity when the 

building is occupied.

• Inspect and maintain local exhaust ventilation in areas such as kitchens, cooking areas, 

etc. Operate these systems any time these spaces are occupied. Consider operating 
these systems, even when the specific space is not occupied, to increase overall 
ventilation within the occupied building.


• Consider portable high-efficiency particulate air (HEPA) fan/filtration systems to help 
enhance air cleaning (especially in higher risk areas such as a nurse’s office or areas 
frequently inhabited by persons with increased risk of getting COVID-19).


• Generate clean-to-less-clean air movement by re-evaluating the positioning of supply 
and exhaust air diffusers and/or dampers (especially in higher risk areas).


• Consider using ultraviolet germicidal irradiation (UVGI) as a supplement to help 
inactivate SARS-CoV-2, especially if options for increasing room ventilation are limited. 
Upper-room UVGI systemspdf icon 
can be used to provide air cleaning within occupied spaces, and in-duct UVGI systems 
can help enhance air cleaning inside central ventilation systems.


LOCAL BUSINESS TIPS  

* Prepare for worst case scenarios, revisit your business plan, and have a what if plan, 
where all scenarios are accounted for in your cash flow.


* Market Your Brand - Continue to build your core business brand, both during the 
pandemic and beyond. Clients and consumers are attracted to businesses that show 



strength through their brands and trust those who present a consistent and accessible 
message.


* Online presence - Build or increase your online presence by: 

    1st - Purchasing your business domain name


   2nd - Build a basic website. They are plenty do-it-yourself if you cannot afford it. There are 
also professionals that can build your site for you. Contact us for more information. Your 
website should include; 

* Hours & Days of operation


* Contact tel#, email, address and description of your products and/or services.

  3rd - Social media account(s) open one or all, but you can build and maintain your 
customer base through social media. Facebook, Instagram, Twitter, etc.


* Feedback - Don’t be afraid to ask your staff, or even friends and family questions on what 
they think the business could do better.


* Be better than the competition. 


* How can your Business help them better, in a new normal?


* Lowering your price in order to compete is a loosing proposition especially against larger 
competitors with deeper pockets. Instead beat them using superior service, product mix, 
product knowledge or post-sale support


* Provide uniforms or other clothing to be worn only in the workplace or encourage 
employees to wear work specific clothing to help curb the spread of germs & viruses.


Liability Immunity - Be cautious of events where COVID-19 lawsuits could arise. Federal 
Government has not yet approved liability immunity for all businesses yet. COVID-19 
lawsuits are on the rise throughout the United States of America. Businesses lacking legal 
immunity could face billions of dollars in lawsuits from employees around 9% of the roughly 
$300,000. COVID-19 deaths in the US are believed to stem from take home infections. 
Contact a business attorney.




 

VIDEO TUTORIALS 

Check out tutorials from business Professionals & Elected Officials to help 

communities navigate through POST COVID-19, www.tohcoc.com 

MEMBERSHIP DRIVE  

JOIN TOWN OF HEMPSTEAD CHAMBER, TODAY! 

Extended through JANUARY 31, 2020 during our membership drive to receive 12 months of 
membership at lower costs.

* $50. - Individuals and/or Business 5 or less employees

* $100. - Businesses 6 or more employees.

* $200. - Businesses 20+ employees


As a member you gain access to Chamber committees, events, and serve on the Board of 
Directors, including;


* Your logo installed as part of our Town Of Hempstead Locals Wall at our “Town Of 
Hempstead Visitors & Welcome Center, opening 2021.


* Reusable bag & directory


* Ribbon cutting committee

* SHOP SAFE LOCALLY, campaign.

* and more..


To join visit our website at www.tohcoc.com or email us at 

townofhempsteadchamber@gmail.com

http://www.tohcoc.com
http://www.tohcoc.com

